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Reputation Management
 A review summary for Yelp, Google My Business, Tripadvisor, and Facebook can be found at the end of this report.

The newsletter featured date night, a new menu item, and private dining. 68% of the total clicks were on the link leading to the
private dining landing page, indicating a strong interest in private group reservations for the holidays.

Two ongoing Google Ads campaigns ran during the reporting period. The campaigns focused on the guest experience and fine dining.
Although the total budget allocated for these campaigns increased compared to the previous reporting period, the surge in overall performance
metrics showcases a strategic allocation of resources and efficacy in driving user actions. 
Additional Google PPC performance outcomes can be found below.

PTE internally tags posts based on the content, campaign, or targeting to inform future content planning. A tag performance summary can be
found here.

Audience members were the most engaged with posts featuring date night reservations, emphasizing the intimate ambiance and live music. 
Audience members were least engaged with content that promoted the loyalty program.

Although engagement on Instagram was down compared to the previous reporting period, impressions on Instagram nearly tripled. This was
largely the result of the 2-week story series included in the Q4 social media-focused campaign. Additionally, an influencer shared a post in the
previous reporting period, so it is not alarming to see a shift in data back to normal levels.

Social media ads performed exceptionally well during the reporting period. Engagements, impressions, and the click-through rate increased while
the average cost per click decreased.
The top-performing social media ad featured wine pairings and produced a click-through rate 819% above the industry average.
The following charts provide additional results and comparisons to the industry averages.

There were slightly fewer website visitors compared to the previous reporting period. However, the average engagement rate per session
improved and the visitors triggered more key events (otherwise known as desired actions taken on the website). This indicates that the efforts
employed reached high-value audience members and successfully encouraged them to take further action.
The top visited landing pages were the Homepage, Main Menu, Dessert, Happy Hour, and Private Dining.

Views on the Main Menu landing page were up 555%, which was largely the result of the ongoing Google PPC Performance Max campaign.
Views on the Dessert landing page were up 342%, which was the result of a social media traffic ad featuring wine pairings and the overall fine
dining experience.
Views on the Private Dining landing page were up 290%, which was largely the result of a social media ad featuring private events for the
holidays.

Additional website analytics and supporting graphs can be found below.

3/10

Additional organic social media performance metrics and charts can be found below.

There was a spike in organic impressions on Facebook on December 5, which was the result of the post announcing the holiday gift card special.

The open rate and click rate greatly exceeded the industry average, which can be viewed in the following charts for comparison.

https://api.statusbrew.com/shared_link_redirect/6kS5neTw13NEtSHEharXNQbo7OlR9Tma1gtSnFs8bipEh0ioe4vFMJyMhSjLBtuRjIK1M35BCWySpjcH
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Website Analytics

/

Views

google / cpc

Event Count

Sessions

(direct) / (none)

/private-dining

google / organic

paidsocial / trafficad

/main-menu

/happy-hour

Top-Visited Landing Pages

5,110

4,512

3,097

2,729

/dessert-wines

17,597

Top-Contributors to Website Traffic

3,780

3,054

2,277

2,552

13,164

3,623

2,757

2,016

2,456

Total Users

12,506

9,892

6,118

1,948

1,575

1,560

Engaged Sessions

36,540

37,465

21,756

11,781

122,911

17,597

57.86%

55.60%

69.04%

63.90%

32.58%

7,578

4,915

1,814

1,479

1,350

(direct)

(organic)

New Users

922

695

6,768

1,356

1,153

december2024_campaignx

Perfomance Max

december2024_campaignx

Session Source & Medium

User Engagement Duration Per …

Traffic Sources (UTM Campaigns)

5,252

5,110

2,179

1,472

1,257

7,763

5,047

5,157

59,683

20,607

Key Events

3,580

3,780

1,582

1,407

1,190

Engagement Rate

(direct) / (none)

google / organic

google / cpc

paidsocial / trafficad

paidsocial / boost

Newsletter / Email

yahoo / organic

bing / organic

5,110

4,512

3,097

2,729

379

269

268

264

70.39%

81.89%

48.97%

41.08%

78.85%

7,259

4,522

43,829

36,540

15,751
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PAGE

1,000
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600
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TOTALS

2 Dec

SESSION SOURCE /
MEDIUM

5%

SESSION
S

9 Dec

8%

7%

9%

TOTA
L
USERS

16 Dec

NEW
USERS

11%

SESSIONS

23 Dec

7%

EVENT
COUNT

14%

30 Dec

5%

9%

9%

ENGAGEM
ENT RATE

TOTAL USERS

CAMPAIGN

NEW USERS

11%

4%

SESSIONS

EVENT COUNT

TOTAL USERS

ENGAGEMENT RATE

5%

3%

14%

EVENT COUNT

123 K

36,818 13,164

10,181

12,506

00:00:52

77

57.86%

17,597
Sessions

�
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Organic Social Media

Net Followers

Cross-Network Impressions

Non-Paid Unique Page Post Impressions

Post Engagement Rate (Including Boosts)

Post Engagement (Including Boosted Posts)

8,139

5.31%

80

18,523

4,818

Cross-Network Post Engagement

Likes

18,619

Followers Gained

Post & Reel Engagement

Impressions (Including Boosts)

Total Published Posts

No Followers Gained found for your date range

3,321
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21

118
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16 Dec

16 Dec

28%

30 Dec

23 Dec

23 Dec

1,500

1,000

0

500

23 Dec
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30 Dec

11%

124%

115%

627%
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0

0
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0
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121%
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9 Dec

3

2

1

0
2 Dec

16 Dec

16 Dec

16 Dec

9 Dec 16 Dec

23 Dec
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23 Dec

250%

44%

39%

0%

22%

30 Dec
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Facebook Instagram
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Organic Social Media Continued...
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Post
Preview

Post
Preview

Post
Preview

Date

Date

Facebook Posts

How do you like your steaks
cooked? Our skilled chefs make
them according to your preferences
every time. 

28,719

17,173 7,966

17,657 805

636 194

3,218

DATE POST POST IMPRESSIONS REACH LIKES CLICKS�

Happy hour, anyone? Join us from
3-6 p.m. daily for half price marinis,
$5 well drinks, and live piano
melodies. It’s the perfect way to
unwind. 

Family time is our specialty at
Legacy Chophouse. Reserve your
next special occasion for an
evening to remember by visiting
our website: bit.ly/abc1234.

12,901 6,544 720 559Date

Post
Preview

Post
Preview

Post
Preview

Date

Date

Date

202

307

157 8

18

23

1

1

2

0

27

10

DATE

Instagram Posts

POST REACH LIKES COMMENTS ENGAGEMENT

Treat yourself to the smoky
goodness crafted by our awarded
chefs!

Come experience what many of our
loyal patrons love about dining at
Legacy Chophouse. From our
family friendly atmosphere to our
exceptional service, every visit is a
special treat. 

We have all the perfect pairings for
your favorite entrees. Come see for
yourself!
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$1.32

Social Media Advertising

 

1.2%

Clicks

Average CPC

12,854 Post Engagements

CTR

52,826 Impressions 237 K�



� �

�

1,000

0

750

500

250

2 Dec 9 Dec 16 Dec 23 Dec

266%

30 Dec

3,000

2,000

1,000

0
2 Dec

40%

9 Dec 16 Dec 23 Dec

468%

30 Dec

5,000

0

15,000

10,000

2 Dec 9 Dec 16 Dec 23 Dec

50%

144%

30 Dec

 

Industry Average CPC:
 

Industry Average CTR:

$0.19 5.42%
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Ad Preview

Ad Preview

Ad Preview

Ad Preview

Ad Preview

Ad Preview …

…

…

…

…

7,982

84,058

30,234

78,590

14,851

21,603

257

1,893

1,378

1,285

28,015

19,998

826

322

3,923

3,666

2,912

1,205

$0.20

$0.06

$0.27

$0.21

$0.42

$0.29

4.67%

3.71%

8.11%

3.82%

4.03%

12.13%

AD

Showing 7 of 7 Rows

IMPRESSIONS POST ENGAGEMENTS CLICKS AVERAGE CPC CTR

Traffic - Fine Dining

Traffic - Wine Pairings

Boost - Open Concept

Boost - Steaks

Boost - Live Piano

Boost - Friendly Service
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$2.05
 

7.09%

Search Advertising

Avg CPC

Clicks

Impressions

Interaction Rate

5,523

Clicks

79,488

Conversion Rate

954

2,889

4.55%

3,843

$0.40

$0.64

Conversions

Phone Calls

Cost / Conversion

Impressions

44.19%

54.36%

Cost

518.57

1,418.66

Interactions

175

85,011

$608.07

$1,165.45
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200

100
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40%

30%

20%

10%

CAMPAIGN

2 Dec

2 Dec

Showing 2 of 2 Rows

9 Dec

9 Dec

67%

127%

16 Dec

16 Dec

IMPRESSIONS

23 Dec

23 Dec

CLICKS

36%

11%

36%

9%

30 Dec

30 Dec

5

0

15

10

5,000

0

15,000

10,000

AVG CPC

2 Dec

2 Dec

9 Dec

9 Dec

CONVERSION RATE

57%

235%

16 Dec

16 Dec

CONVERSIONS

23 Dec

23 Dec

COST

67%

43%

45%

63%

30 Dec

30 Dec

 

Industry Average CPC:
Industry Average
Conversion Rate:

$0.46

85,011

46.70%

3,843

$0.92

1,937.23

3,868

$1,773.52

Fine Italian Dining

Perfomance Max


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Top Link Clicks

link preview

link preview

link preview

link preview
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20.2%

 
1.3-2%

Email Marketing

 

0.28%
 

0.37%

Industry Averages:

Open Rate

Activities

Opens (24-Hour Period)

Click Rate

4,938 Clicks (24-Hour Period)

Bounce Rate

57

44

249

167

111

 

Open Rate:
 

Click Rate:
 

Unsubscribe Rate:
 

Bounce Rate:

6,000

4,000

2,000

0
30 Jun

Not Open

Unique Open

Bounced

6,685

5,405

86

1 Jul
0

300

200

100

30 Jun 1 Jul

45.03% 2.22% 0.24% 0.71%

12,176
Activities
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Unsubscribe Rate
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Reputation Management

Latest Reviews

Average Rating

—

Average Rating Tripadvisor Average Rating OpenTable Average Rating�

⭐ ⭐ ⭐ ⭐ ⭐

⭐ ⭐ ⭐ ⭐ ⭐

⭐ ⭐ ⭐ ⭐ ⭐

⭐ ⭐ ⭐ ⭐ ⭐

⭐ ⭐ ⭐ ⭐ ⭐

TOTALS

REVIEW

DATE CREATED

Showing 5 of 5 Rows

6%

REVIEW RATING REPLY

4.60 4.40 5 5

YES

YES

YES

YES

YES

read more

read more

read more

Took my wife in for our anniversary and had a wonderful evening. Thank
you to our server John who took extra good care of us. 

Would recommend this place to anyone in the area!

Fantastic service and ambiance. Well worth the wait time, but would
suggest getting a reservation if you can.

We host our private events here for every special occasion for a reason!
The BEST service, food, and atmosphere. 

Finally got the chance to visit this place and we were blown away. Next time we will get a reservation because we waited...

We started with the calamari and it was decent. Our server was kind enough to comp it and bring out complimentary...

Making this place a monthly tradition for my wife and I. The food, drinks, service, were all impeccable...

Date

Date

Date

Date

Date


